
Woolworths Palmyra 
receives SA’s receives 
green rating
The Woolworths Palmyra store  

in Claremont, Cape Town has 

become the first retail outlet in 

South Africa to achieve a 5-star 

rating certified by the Green 

Building Council South Africa 

(GBCSA), using the Green Star SA 

– Existing Building Performance 

Custom Tenant rating tool.

The store has a long list of 

environmentally-friendly features including 

automated doors that help maintain 

the interior temperature, reclaimed heat 

from the refrigeration system and air 

conditioning that is used for under-floor 

heating, harvested rainwater that is used to 

flush the toilets, a CO2 refrigeration 

Imperial Logistics 
forms partnership  
in Ghana
Supply-chain and logistics 

company Imperial Logistics 

has partnered with Ghanaian 

conglomerate LMI Holdings to 

form Imperial LMI Logistics that 

will deliver logistics services in 

Ghana and West Africa.

“The vision of 

Imperial LMI is 

to be the leading 

integrated, end-to-

end supply-chain 

partner of choice 

in Ghana, with 

sufficient capacity 

and scale to 

catalyse economic 

growth and 

position Ghana 

as a trading hub for West Africa,” says 

Imperial Managed Solutions chief executive 

officer Johan Truter. 

Imperial Logistics is one of Africa’s largest 

supply-chain solutions and has over 1 100 

system, skylights that optimise natural 

light and fully automated lighting that 

guarantees no energy is wasted on lighting 

when natural light is available.

GBCSA promotes green building 

programmes to encourage the property 

industry to transform to sustainable 

development practices. 

operational sites 

globally spread 

across five 

continents.

LMI Holdings 

is a diversified 

Ghanaian group 

with interests in 

the construction, 

property develop - 

ment, logistics,

utilities and ICT sectors in Ghana. . 

“We’re delighted by this recognition 

of Woolies Palmyra’s green credentials. 

The store has become an important 

blueprint, and we use it as a model in our 

ongoing efforts to develop greener retail 

environments across the Group,” says 

Justin Smith, Woolworths’ group head of 

sustainability.

“Our partnership with Imperial represents 

an exciting new era for the group, enabling 

us to use Imperial’s systems, technology 

and skills to unlock the potential of LMI’s 

logistics assets,” says Kojo Aduhene, 

chairman and CEO of LMI Holdings. 

Imperial Logistics has been operating in 

Ghana for the past seven years through its 

group company Imperial Health Sciences 

and has a longstanding relationship with 

LMI as its preferred local infrastructure 

partner in Ghana. 
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From left to right: Graeme Richards, Expresso TV presenter, Justin Smith, Woolworths group head 
of sustainability, Ryan Duimpies, Woolworths Palmyra store manager and Manfred Braune, chief 
technical officer of the GBCSA



boundaries, with consumers perhaps not 

being able to distinguish between a retailer 

and a manufacturer.

“In the physical retail environment 

we are already seeing brands being both 

retailer and manufacturer, but we will 

rarely find an entire basket of goods being 

delivered by a single manufacturer, and 

consumers who display complete loyalty,” 

said Wingfield.

According to a recent report by the 

World Economic Forum, physical stores 

will continue to exist, but will require an 

evolved value proposition for consumers, 

which will see retailers adapt their physical 

spaces as hubs for various experiences, 

leisure and lifestyle activities.

Some South African retailers have already 

adapted to the shifting retail environment.

Woolworths, for instance, has launched 

free Wi-Fi in more than 85 stores in South 

Africa, and Pick n Pay now operates the 

largest internet grocery business in Africa, 

having built dedicated warehouses in the 

Western Cape and Gauteng for its online 

business.

David North, Pick n Pay’s group executive 

for strategy and corporate affairs, said 

some trends that were specific to South 

Africa would result in small shopkeepers 

transforming their spaza shops into 

modern, independent stores.

Maryla Masojada, MD at Trade Intelligence, 

said there was some risk of retailers taking 

on the role of manufacturer in the face of 

innovation.

“Grocery retailers often know the 

consumer that shops in their stores better 

than the manufacturer, as a result, they 

are much closer to the shoppers’ needs, 

and have the power to change the face of 

products on the shelf,” said Masojada.

“Private label is becoming an increasingly 

high priority for retailers who, in many 

cases, are supporting their own products on 

the shelves because it makes them more 

margin, and differentiates them from their 

competitors.”

Pick n Pay launched more than 250 new 

private-label ranges last year to mitigate 

against the risk of loss of major suppliers 

and product ranges, while 650 products 

were relaunched with newly designed 

packing.

Masojada said retailers – globally and 

locally – are increasingly looking to vertical 

integration, for the convenience (and price 

benefits) for consumers and the retailers 

themselves.

“RCL Foods recognises that e-commerce 

is an emerging trend in South Africa ... 

RCL foods is busy exploring e-commerce 

options as part of a long-term 

strategy,” says Glenda Sahadow, group 

communications manager at RCL Foods, 

which produces brands such as Nola 

mayonnaise, Selati sugar and Rainbow 

Chicken.

However, the group disputed the 

policy of replacing retailers as the main 

point of contact with consumers, saying: 

“RCL Foods’ business model is focused 

on building brands, manufacturing and 

logistics, rather than retailing as a core 

focus. We do not see this changing in the 

foreseeable future.”

Ailsa Wingfield, head of emerging 

markets at market researcher Nielsen, said 

that the shifting of retail dynamics was not 

as simple as the replacement of physical 

stores, but more a blurring of the 

“This is a response to the desire of 

customers for stores to be local, and be  

a strong part of the neighbourhood, while 

[offering] a better range at better value,” 

said North.

A Woolworths spokesman said: 

“Customers want choice, and as a retailer 

our job is to provide choice and flexibility 

– an incredible in-store experience for 

those who want a tactile experience, and 

a seamless digital experience, both in-

store and online, to offer the ultimate in 

convenience.”

Woolworths recently invested in a 

dedicated “dark store”, in which clothing 

and beauty and homeware products 

ordered specifically online are housed, 

to improve product availability and the 

customer experience.

According to Nielsen, e-commerce sales 

in South Africa account for 1% of total 

retail sales, but are set to triple in the next 

five years, driven by digital access, retailer 

enablement and consumer adoption.

“Newly launched stand-alone e-retailers 

have been more successful at building 

capabilities to engage and enable 

consumers, and existing bricks-and-

mortar retailers will need to do more to 

incorporate e-commerce into the existing, 

physical retail experience,” says Wingfield.

With acknowledgement to the Sunday Times
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Blurring lines between retailer, manufacturer
The increased demand for private-label brands on 

the shelves of many grocery stores may see retailers 

taking on the role of manufacturer, posing some 

difficult challenges in the fast-evolving retail world.

Private label is becoming an increasingly high priority for retailers 
who, in many cases, are supporting their own products on the 
shelves because it makes them more argin, and differentiates 
them from their competitors.



Clover buys olive-
oil business
Clover, one of South Africa’s 

leading branded-foods and 

beverages suppliers, have 

recently acquired Olive 

Pride, a manu facturer and 

importer of olive oils, extra 

virgin olive oils, balsamic 

vinegars and related 

products.

Johann Vorster, the CEO of Clover, says the 

Olive Pride brand shares many touch points 

with Clover, such as consistent high quality, 

great taste and continued innovation and 

development. 

“We believe these synergies, coupled 

with our extensive distribution network 

and merchandising capability, will have a 

positive impact on both companies.”

Vorster says the acquisition is in line with 

Clover’s strategy to also invest in non-dairy 

value-added product offerings. 

“When we listed Clover in 2010, 16% of 

our business consist of value-add products. 

Today it is 45%. We believe that these 

products increase our ability to use our 

production and distribution channels more 

efficiently. It is also prudent not to rely on 

milk only, because it can sometimes be 

cyclical.”

Olive Pride imports, bottles and 

distributes olive and seed oils, including 

premium extra virgin olive oils, balsamic 

vinegars, seed and extra virgin olive oil 

blends, pitted and pimiento-stuffed green 

olives, and pitted green and black olives.

Clover Pride will continue to distribute, 

market and sell products under the Olive 

Pride brand. Olive Pride is the South African 

market leader with a 37,5% market share 

(based on volume) in the olive oil category. 

Vorster says that he believes that they can 

increase market share even further. Clover 

will also expand the category with more 

flavours and a bigger emphasis on the 

health aspect of the product.

He says retailers will benefit from the 

Clover distribution channel, and because 

deliveries take place on a daily basis, will 

not have to stock large quantities and stock 

can be replenished regularly.

“Our relationship with our retailers are 

very important to us and we want to help 

them to sell products in a way that is 

profitable to their businesses.”
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Leading trade fairs, exhibitions and events of 
interest to supermarkets and their suppliers

DIARY 

For more information on these and other events, go to www.supermarket.co.za 
(Trade Fairs & Events) or contact us on (011) 728-7006

NATIONAL 2017
7 March Cyber Crime Risk Management
Johannesburg  This conference will offer insight on the growing risk of cyber attacks 

and ransoms, and how to manage these risks.
7 March Smart Procurement World
Cape Town an event dedicated to solutions for private and public supply chains.
9 March SARCDA International
Midrand  This retail gift, toy and décor trade show will showcase over

600 innovative wholesale, imported and manufactured products.
13 March Mall Indaba
sandTon  This will cover retail/shopping centre trends, the state of local

shopping centres and how to maximise centre revenue.
14 March Seamless Payments, E-commerce and Retail
Cape Town  it is a new event is a continuity of asia’s largest and longest running 

conference focused on cards and payments.
15 March Forecourt Retail Marketing
Johannesburg  This event will teach you how to drive motorist shoppers to your 

forecourts and keep them there.
15 March Consumer Retail Analytics Conference
randburg  use data to hone your one-to-one marketing approach, product

pricing, placement, and promotional strategies across all channels.
18 March Decorex Durban
durban  nine of south africa’s most trend-forward designers and artisans

contribute towards the signature range of summer-inspired products.
28 March Energy Efficiency World and The Lighting Show Africa
Johannesburg  intensive energy users, utilities, developers, property owners and 

industry need to reduce energy costs and improve efficiencies.
28 March Power & Electricity World Africa
Johannesburg  This provides a networking opportunity for industry stakeholders.
29 March Township Shopper Marketing
sandTon  Four reputable research companies announce their results and

contribute their insights, complemented by expert panellists. 

INTERNATIONAL 2017
5 March EuroShop
dusseldorF  This covers retail topics such as shop fitting, architecture, lighting, 

specialised retail technology, visual marketing and live marketing. 
7 March The Cyber Security Show
london  get the opportunity to navigate through cyber propaganda, and

come face-to-face with solutions in a quick and easy way.
8 March Retail Week Conference
london  Meets to make new connections, hear from the people setting the

agenda and learn what the future holds. 
16 March Gluten-free Bakery Conference
glouCesTer-  a review of how the technological challenges have been addressed 
shire To deliver products acceptable to the coeliac sector and beyond. 
19 March IFE – The International Food and Drink Event
london  decision makers increase their competitive advantage by sourcing

a diverse range of new and consumer driven products.
19 March  Prowein
dusseldorF  prowein offers a concentrated know-how of winegrowers and trade 

specialists from all across the world at only one location is unique.
21 March Securex West Africa
lagos  The latest in security, fire and safety and advanced technologies

for integrating capability across multiple agencies and directorates.
28 March GlobalShop Show and Conference
las Vegas  retail design and shopper marketing featuring a comprehensive

array of store fixturing companies and in-store solutions.


